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The readers of the International Musician are 

professional musicians working in all genres of 

music. They play in clubs and in symphonies. 

They go on tour and they record. They run 

the gamut from classical to country and from 

polka to punk.
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SCHEDULE 2012

The International Musician is the official monthly publication of the American Federation of 
Musicians, a union serving professional musicians in the United States and Canada, representing 
a readership in excess of 90,000. Our Mission: to serve the collective needs of the professional 
union musicians. Each issue is written, edited, and published with the interests and concerns of 
these musicians in mind.
In every issue—
 RESOURCES: Books covering technique, history, biography, music business, etc.
 MAKING STRIDES: An in-depth look at current issues facing working musicians
 ORCHESTRA NEWS: A round-up of contract news and other issues facing orchestras
 FOCUS: Columnist Bob Popyk with advice for working musicians
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TO YOUR HEALTH
Embouchure Overuse Syndrome: What Every Wind Player Should Know

by Lucinda Lewis, Local 16 (Newark, NJ)
Editor’s Note: In the August issue of the IM, our 
“To Your Health” column focused on the effects of 
embouchure injury and referenced the work of Lucinda 
Lewis, a member of Local 16 (Newark, NJ) and the 
author of the book Broken Embouchures. We are very 
pleased to print the following column, written by 
Lewis, which offers greater insight into the issue of 
embouchure injury and may provide clarification for 
those with questions on the subject.

Embouchure overuse syndrome is the pri-
mary cause of chronic embouchure pain 
and dysfunction in wind players and is 
the untoward result of playing many more 
hours or with greater intensity than one is 
accustomed to. While overuse is the most 
common predicate, a medical or dental 
condition or emotional trauma can also lead 
to overuse syndrome.

Physical overuse of the embouchure results 
in profound facial fatigue and significant 
bruising and swelling of the lips. The lin-

gering swelling, lip discomforts, and facial 
fatigue that follow cause the embouchure 
to get itself stuck in a redundantly injured, 
painful state that cripples its ability thereaf-
ter to function normally in playing. Unlike 
any other performance injury, embouchure 
overuse syndrome does not respond either 
to a therapeutic holiday from playing or to 
medical treatment.

While the treatment of performance injuries 
has advanced considerably over the years, 
music medicine specialists continue to be 
completely dumbfounded by anything hav-
ing to do with embouchure dysfunction that 
is unrelated to dystonia. Their confusion is 
quite understandable.

The performance injuries that have received 
the greatest attention, such as those affect-
ing backs, shoulders, elbows, wrists, hands, 
or fingers, are not exclusive to musicians. 
They also occur in the general population. 

It is not surprising, therefore, that much is 
known about how to treat them.

Embouchure problems, on the other hand, 
are specific and unique to wind players. 
In contrast to tendonitis or carpal tunnel 
syndrome, for example, each of which is 
painful and limits normal activity all the 
time, embouchure injuries are painful and 
troublesome only in playing and do not 
otherwise impede the normal function of a 
player’s lips and face. 

It is difficult for a physician to make sense of 
or to treat part-time symptoms that include 
lip pain, lip swelling, truncated endurance, 
difficulty playing in the high range, unclear 
attacks, unfocused sound, and a general lack 
of playing control, especially when none 
of those symptoms can be seen, felt, or 
identified by medical imaging. Because 
embouchure overuse syndrome develops 
out of the embouchure’s degraded ability to 

function normally, the only remedy for it is 
to rehabilitate the embouchure to perform 
correctly again in playing.

This syndrome is one of the most emotion-
ally wrenching experiences a wind player 
can endure. Sadly, many fine careers have 
ended too soon simply because of the lack 
of information—and a good deal of mis-
information—about performance-related 
embouchure problems. While it isn’t always 
easy for a busy professional to avoid overuse, 
common sense can go a long way in short-
circuiting an embouchure calamity. Any 
sudden, lengthy increase in playing activity 
or intensity should always be followed by 
a day or two off or very careful, physically 
paced playing until the embouchure has re-
covered. The good news is that embouchure 
overuse syndrome is totally reversible. 

For more information, please visit www.
embouchures.com.
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Men’s Pique Sport Shirt
Solid body with contrasting 
birdseye knit collar, tipped welts, 
3-button placket with dyed-
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COOL TOOLS

Order Online or call: 1 800 472-6274

1 80
www.samash.com

ALL MUSICAL INSTRUMENTS

NAUGHTY DREAD
Lâg Guitars may be a new name for many in the 
US, because they have been previously available 
only in Europe. The Tremontane GLA-T66D is 
their starter-level dreadnaught guitar, featuring 
mahogany back and sides, spruce top, and Indo-
nesian rosewood fret board with a high-gloss fin-
ish. The necks are finished in French satin for feel 
and comfort. The black and ivory rosette with 
Occitania cross adds a bold visual element.

Pick away at usa.lagguitars.com

READ UP ON REEDS
For woodwind musicians, Vandoren has in-
troduced a resource that puts the company’s 
expertise in the palm of your hand. Their new 
iPhone app is both informative and helpful, 
from making everything in their 100-year his-
tory instantly available, to locating distributors 
across the globe, to offering tips on finding the 
ideal reed and mouthpiece setup. 

Reed between the lines at vandoren.com

SUPER PRACTICE
Superscope has a recorder for the working musician. Plug in 
your electric instruments or microphones and record yourself. 
Adjust the tempo, key, set loop points, and reduce the volume 
of the vocals in a prerecorded track to get the most out of your 
practice time. Then, transfer the songs to your computer via a 
USB port. The PSD410 records to an SD card, and the PSD450 
has a built-in 40G hard drive and CD burner. 

Scope it out at superscope-marantzpro.com

Advertise  
Your New 
Release Here

LISTEN UP!

Call Krista Galster at  877-928-6600 ext. 101
visit internationalmusician.org

HOW LOW CAN YOU GO?
The Hipshot Bass Xtender key has been giving four-
string bassists a five-string edge for more than 20 
years, and comes standard on all Will Lee signature 
basses. The latest, improved version, the Double 
Stop, allows bassists to accurately drop their low 
E-string down to D, and then continue on to as low 
as a B, giving a four-string bass the same range as a 
five-string with the flip of a lever.

Get hip at hipshotproducts.com 
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Rick Kissinger of Local 10-208 (Chicago, IL) started his own entertainment company 
specializing in all kinds of woodwind ensembles.

RICK KISSINGER  
SAMPLES MANY 
FLAVORS OF  
LICORICE STICKS  

Professional musicians generally have a 
serendipitous relationship with music; it’s 
as if creating music is the sole purpose for 
their existence. 

Rick Kissinger, a clarinet ensemble creator 
and director, music contractor, and profes-
sional woodwind doubler of Local 10-208 
(Chicago, IL) is no exception. 

“Everyone was put on this earth for a reason, 
and I think I was put on earth to popular-
ize the nontraditional, thinking-outside-
the-box clarinet orchestra that includes all 
the different kinds of clarinets,” Kissinger 
explains. 

At 34 years old, Kissinger has fearlessly 
planted his feet in the roles of clarinet 
aficionado and ambassador, combining 
an impressive performance career with 
the determination to lead the charge of his 
clarinet crusade. 

The Florida native’s music journey began in 
the fourth grade, where he passed up playing 
percussion for the clarinet at the request of 
his mother. “I’m very happy to be playing 
the clarinet these days because I don’t have 
to haul and drag all that equipment around,” 
he says.

Until around his sophomore year of high 
school, he struggled with the instrument. 
“I was really bad at it,” he explains. “I didn’t 
know my scales, and I was last chair every 
time we had chair placements.” 

By his high school graduation, however, 
Kissinger was fluent in three of the five 
woodwinds, including the saxophone and 
flute. 

Today, he is proficient in all of the woodwind 
instruments, having learned the bassoon 
and oboe in college. “It’s quite a challenge 
to maintain your chops on so many horns, 
so I’m always trying to improve myself,” 
he says.

While attending the University of Central 
Florida in the mid-1990s, Kissinger became 
a clarinetist in The Disneyland Resort All-
American College Band. In 1995, he created 
his own live music entertainment company, 
originally based in Orlando, called Lil’ Ricki 
and the Licorice Sticks. 

Under the Lil’ Ricki name, Kissinger estab-
lished and directed The Licorice Sticks Clari-
net Orchestra, Orlando Clarinet Orchestra, 
The Rhapsody Wind Quartet, The Marching 
Mimes, other smaller ensembles, and even 
other “custom ensembles,” he says. 

The inspiration behind all of these busi-
nesses and creative endeavors always comes 
back to his love of the clarinet. “I have a 

really big passion for the different sounds, 
tones, and uniqueness of the different kinds 
of clarinets within the clarinet family,” he 
explains.

The diversity of his primary group, The 
Licorice Sticks, stems directly from his own 
ability to improvise and play several genres 
of music, including swing and classical, all 
on with various woodwind instruments. 
Kissinger cites his musical influences as 
Benny Goodman, Anne Murray of Local 
145 (Vancouver, BC), Artie Shaw, and Pete 
Fountain of Local 174-496 (New Orleans, 
LA). 

In 1995, when he first established his en-
tertainment company, Kissinger joined 
the AFM and has enjoyed its consultative 
benefits for more than 15 years. 

“They gave me a lot of guidance as far as 
what I needed to do as a contractor and band 
leader,” he says. “Anytime I have questions 
about the legalities of things, issues that have 
come up, or politics in music, the AFM has 
at least been able to point me in the right 
direction and help me focus where I need 
to take the next steps.”

Today, Kissinger and his company are based 
out of Chicago, where he moved after spend-
ing five years traveling with several touring 
companies as a Broadway pit orchestra 
musician. While he hopes to make it in the 
Windy City as a professional woodwind 
doubler in pit orchestras, Kissinger is also 
looking to further popularize his enter-
tainment company and the Chicago group 
he founded, The Licorice Sticks Clarinet 
Orchestra of Chicago (www.chicagolico-
ricesticks.com). 

In August, Kissinger’s Licorice Sticks were 
invited to perform at the 2010 International 
Clarinet Festival, held in Austin, Texas. “We 
had one day to rehearse this group, then 
the next day we gave our performance. And 
it was absolutely spectacular,” he says. “We 
rocked the house, as much as you can at nine 
in the morning, on a Sunday, with a bunch of 
clarinetists and percussionists,” he adds.

The Licorice Sticks are “definitely not your 
typical approach to clarinet ensemble,” 
Kissinger says. “We put on five different 
themed shows per year, all of which incor-
porate theater, dance, vocalists, costumes, 
lighting, and soloists.” 

“We’re not just the classical, academic 
approach to a clarinet ensemble. We can 
take things above and beyond what you’d 
normally expect,” he says. “You just have 
to have the imagination, creativity, and the 
networking in order to make it happen.”
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Steve Turre
In forging his career in playing and composing jazz, Steve Turre, a member of Local 802 (New 

York City) has blended innovation and tradition and incorporated all the music of the world.
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Kendel Carson, Local 247

Like many Canadian artists, Car-
son says that the AFM is a “huge 
help” in securing visas to perform 
in the US. The fiddler/singer also 
enjoys a sense of community and 
guidance with the AFM. “They’re 
a good source of knowledge, if 
there’s something I don’t know 
about. I can pretty much always 
call them and they’ll point me in 
the right direction.”

Will Lee, Local 802

As a young musician Lee joined 
the AFM as soon as he could 
afford it. For him, membership 
means stability, especially when 
he thinks about retirement. 
“When the whole gigging 
scene comes to an end, there’s 
something in place where I can 
collect a pension,” says the 29-
year bassist for The Late Show. 

Gordie Sampson, Local 355

The songwriter and guitarist 
says his enthusiastic support 
for AFM causes is a way of say-
ing “thank you” for what the 
Federation does for musicians. 
“I do a lot of studio work in 
Nashville, and I’m amazed at 
how much the AFM protects 
the rights of session players. I 
realize how many great things 
are in place through the AFM. 
It’s pretty powerful.”

WHAT OUR READERS ARE SAYING

Sonny Rollins, Local 802  
Sax legend Sonny Rollins, recalls 
growing up in close proximity to 
a lot of great musicians and play-
ing with the likes of Thelonious 
Monk, Fats Navarro, Miles Davis, 
and Bud Powell very early in his 
career. He joined the AFM when 
he got his first recording gigs. “I 
believe workers need the protec-
tion of a union. I’m a big union 
man and I’m proud of it.” 

Rachel Barton Pine,  
Local 10-208 

As a teenager, Pane played vio-
lin professionally to help sup-
port her family. While it was a 
lot of pressure, she is grateful 
for early exposure to all facets 
of life as a working musician, 
including union membership. 
“To this day, I feel a sense of 
solidarity with my brothers 
and sisters that I’m playing 
with every night.”  
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Kendel Carson, Local 247

Like many Canadian artists, Car-
son says that the AFM is a “huge 
help” in securing visas to perform 
in the US. The fiddler/singer also 
enjoys a sense of community and 
guidance with the AFM. “They’re 
a good source of knowledge, if 
there’s something I don’t know 
about. I can pretty much always 
call them and they’ll point me in 
the right direction.”

Will Lee, Local 802

As a young musician Lee joined 
the AFM as soon as he could 
afford it. For him, membership 
means stability, especially when 
he thinks about retirement. 
“When the whole gigging 
scene comes to an end, there’s 
something in place where I can 
collect a pension,” says the 29-
year bassist for The Late Show. 

Gordie Sampson, Local 355

The songwriter and guitarist 
says his enthusiastic support 
for AFM causes is a way of say-
ing “thank you” for what the 
Federation does for musicians. 
“I do a lot of studio work in 
Nashville, and I’m amazed at 
how much the AFM protects 
the rights of session players. I 
realize how many great things 
are in place through the AFM. 
It’s pretty powerful.”

WHAT OUR READERS ARE SAYING

Sonny Rollins, Local 802  
Sax legend Sonny Rollins, recalls 
growing up in close proximity to 
a lot of great musicians and play-
ing with the likes of Thelonious 
Monk, Fats Navarro, Miles Davis, 
and Bud Powell very early in his 
career. He joined the AFM when 
he got his first recording gigs. “I 
believe workers need the protec-
tion of a union. I’m a big union 
man and I’m proud of it.” 

Rachel Barton Pine,  
Local 10-208 

As a teenager, Pane played vio-
lin professionally to help sup-
port her family. While it was a 
lot of pressure, she is grateful 
for early exposure to all facets 
of life as a working musician, 
including union membership. 
“To this day, I feel a sense of 
solidarity with my brothers 
and sisters that I’m playing 
with every night.”  

OUR READERS   For more than a century, members of the American Federation of 
Musicians have enjoyed access to one of the most important sources of information affect-
ing their livelihoods.  
The readers of the International Musician are professional musicians who come from all 
parts of the U.S. and Canada. They tour throughout the world with pop bands, sympho-
nies, jazz ensembles, or country rock bands. They record soundtracks in music studios for 
records, films, TV, and video games. They are behind the scene and they are in front of 
crowds of 30,000 fans. 

 53% are full-time professional musicians 
 76% have been playing for more than 30 years
 37% are music educators 
 47% have been members of the AFM for more than 30 years
 79% are college graduates or higher 
 62% are freelance/club musicians
 45% are age 37 to 55 
 40% are symphonic musicians
 Average household income is $85,000 
 15% are recording/session musicians
 56% have made a recording in the last 12 months  
 17% are theater/touring musicians
 68% say the value of their instruments is more than $7,000

Published monthly and distributed to more than 90,000 Federation members, International 
Musician provides vital news of legislation affecting musicians, audition notices, industry 
news, features about activism and labor organizing campaigns, and spotlights featuring 
the activities of their colleagues.
 

TOPICS COVERED   The International Musician’s editorial content reflects the 
diversity of its readers, as well as the common issues that affect all working musicians. 
Information is presented through interviews, feature stories, expert columns, and music/
union news.

 News on legislation affecting musicians Instrument and product reviews
 Business and educational resources for musicians Marketing tips for musicians
 Information on trade shows and conferences Career building ideas 
 Notable events in the lives of members Audition/job postings

DISTRIBUTION
The International Musician 
is distributed monthly to 
more than 90,000 members 
and subscribers, as well as to 
music schools (both through 
individual subscriptions and 
library copies). In addition, 
it’s available at many musi-
cian showcases, conferences, 
and trade shows:

NAMM Trade Shows

SXSW Music Conference

NEMO Music Showcase

Latin Alternative Music  
Conference

NXNE Music Conference 

Canadian Music Week 

Toronto Music Expo

CMJ Music Marathon

Circulation: 91,889 
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Antoinette Follett   
afollett@afm.org

DIRECTOR OF MARKETING 
Honore Stockley   
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The readers of the International Musician are 

professional musicians working in all genres of 

music. They play in clubs and in symphonies. 

They go on tour and they record. They run 

the gamut from classical to country and from 

polka to punk.

INTERNATIONAL MUSICIAN EDITORIAL 
SCHEDULE 2012

The International Musician is the official monthly publication of the American Federation of 
Musicians, a union serving professional musicians in the United States and Canada, representing 
a readership in excess of 90,000. Our Mission: to serve the collective needs of the professional 
union musicians. Each issue is written, edited, and published with the interests and concerns of 
these musicians in mind.
In every issue—
 RESOURCES: Books covering technique, history, biography, music business, etc.
 MAKING STRIDES: An in-depth look at current issues facing working musicians
 ORCHESTRA NEWS: A round-up of contract news and other issues facing orchestras
 FOCUS: Columnist Bob Popyk with advice for working musicians

International Musician 15

TO YOUR HEALTH
Embouchure Overuse Syndrome: What Every Wind Player Should Know

by Lucinda Lewis, Local 16 (Newark, NJ)
Editor’s Note: In the August issue of the IM, our 
“To Your Health” column focused on the effects of 
embouchure injury and referenced the work of Lucinda 
Lewis, a member of Local 16 (Newark, NJ) and the 
author of the book Broken Embouchures. We are very 
pleased to print the following column, written by 
Lewis, which offers greater insight into the issue of 
embouchure injury and may provide clarification for 
those with questions on the subject.

Embouchure overuse syndrome is the pri-
mary cause of chronic embouchure pain 
and dysfunction in wind players and is 
the untoward result of playing many more 
hours or with greater intensity than one is 
accustomed to. While overuse is the most 
common predicate, a medical or dental 
condition or emotional trauma can also lead 
to overuse syndrome.

Physical overuse of the embouchure results 
in profound facial fatigue and significant 
bruising and swelling of the lips. The lin-

gering swelling, lip discomforts, and facial 
fatigue that follow cause the embouchure 
to get itself stuck in a redundantly injured, 
painful state that cripples its ability thereaf-
ter to function normally in playing. Unlike 
any other performance injury, embouchure 
overuse syndrome does not respond either 
to a therapeutic holiday from playing or to 
medical treatment.

While the treatment of performance injuries 
has advanced considerably over the years, 
music medicine specialists continue to be 
completely dumbfounded by anything hav-
ing to do with embouchure dysfunction that 
is unrelated to dystonia. Their confusion is 
quite understandable.

The performance injuries that have received 
the greatest attention, such as those affect-
ing backs, shoulders, elbows, wrists, hands, 
or fingers, are not exclusive to musicians. 
They also occur in the general population. 

It is not surprising, therefore, that much is 
known about how to treat them.

Embouchure problems, on the other hand, 
are specific and unique to wind players. 
In contrast to tendonitis or carpal tunnel 
syndrome, for example, each of which is 
painful and limits normal activity all the 
time, embouchure injuries are painful and 
troublesome only in playing and do not 
otherwise impede the normal function of a 
player’s lips and face. 

It is difficult for a physician to make sense of 
or to treat part-time symptoms that include 
lip pain, lip swelling, truncated endurance, 
difficulty playing in the high range, unclear 
attacks, unfocused sound, and a general lack 
of playing control, especially when none 
of those symptoms can be seen, felt, or 
identified by medical imaging. Because 
embouchure overuse syndrome develops 
out of the embouchure’s degraded ability to 

function normally, the only remedy for it is 
to rehabilitate the embouchure to perform 
correctly again in playing.

This syndrome is one of the most emotion-
ally wrenching experiences a wind player 
can endure. Sadly, many fine careers have 
ended too soon simply because of the lack 
of information—and a good deal of mis-
information—about performance-related 
embouchure problems. While it isn’t always 
easy for a busy professional to avoid overuse, 
common sense can go a long way in short-
circuiting an embouchure calamity. Any 
sudden, lengthy increase in playing activity 
or intensity should always be followed by 
a day or two off or very careful, physically 
paced playing until the embouchure has re-
covered. The good news is that embouchure 
overuse syndrome is totally reversible. 

For more information, please visit www.
embouchures.com.
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ORDER FORM

Men’s Pique Sport Shirt
Solid body with contrasting 
birdseye knit collar, tipped welts, 
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cotton, 20% polyester. 
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$35.00 

Hoodie Zip-Front  
Full zip hooded sweat jacket with 
left chest embroidered AFM Seal 
in gold, 80/20 or 50/50 fabrics, 
Hood with drawstring, Rib cu"s 
& waistband, Patch pockets. 
Union Made. 
Sizes: M – 3XL available.  $45.00
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AFM-TEMPO Fund (Logowear) 

1501 Broadway, Suite 600; 
New York, NY 10036-5503

Please make checks and money orders payable to AFM-TEMPO 
Fund. All checks and money orders must be in US funds only. 

Do not send cash. Please allow 6 to 8 weeks for delivery.
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COOL TOOLS

Order Online or call: 1 800 472-6274

1 80
www.samash.com

ALL MUSICAL INSTRUMENTS

NAUGHTY DREAD
Lâg Guitars may be a new name for many in the 
US, because they have been previously available 
only in Europe. The Tremontane GLA-T66D is 
their starter-level dreadnaught guitar, featuring 
mahogany back and sides, spruce top, and Indo-
nesian rosewood fret board with a high-gloss fin-
ish. The necks are finished in French satin for feel 
and comfort. The black and ivory rosette with 
Occitania cross adds a bold visual element.

Pick away at usa.lagguitars.com

READ UP ON REEDS
For woodwind musicians, Vandoren has in-
troduced a resource that puts the company’s 
expertise in the palm of your hand. Their new 
iPhone app is both informative and helpful, 
from making everything in their 100-year his-
tory instantly available, to locating distributors 
across the globe, to offering tips on finding the 
ideal reed and mouthpiece setup. 

Reed between the lines at vandoren.com

SUPER PRACTICE
Superscope has a recorder for the working musician. Plug in 
your electric instruments or microphones and record yourself. 
Adjust the tempo, key, set loop points, and reduce the volume 
of the vocals in a prerecorded track to get the most out of your 
practice time. Then, transfer the songs to your computer via a 
USB port. The PSD410 records to an SD card, and the PSD450 
has a built-in 40G hard drive and CD burner. 

Scope it out at superscope-marantzpro.com

Advertise  
Your New 
Release Here

LISTEN UP!

Call Krista Galster at  877-928-6600 ext. 101
visit internationalmusician.org

HOW LOW CAN YOU GO?
The Hipshot Bass Xtender key has been giving four-
string bassists a five-string edge for more than 20 
years, and comes standard on all Will Lee signature 
basses. The latest, improved version, the Double 
Stop, allows bassists to accurately drop their low 
E-string down to D, and then continue on to as low 
as a B, giving a four-string bass the same range as a 
five-string with the flip of a lever.

Get hip at hipshotproducts.com 
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Rick Kissinger of Local 10-208 (Chicago, IL) started his own entertainment company 
specializing in all kinds of woodwind ensembles.

RICK KISSINGER  
SAMPLES MANY 
FLAVORS OF  
LICORICE STICKS  

Professional musicians generally have a 
serendipitous relationship with music; it’s 
as if creating music is the sole purpose for 
their existence. 

Rick Kissinger, a clarinet ensemble creator 
and director, music contractor, and profes-
sional woodwind doubler of Local 10-208 
(Chicago, IL) is no exception. 

“Everyone was put on this earth for a reason, 
and I think I was put on earth to popular-
ize the nontraditional, thinking-outside-
the-box clarinet orchestra that includes all 
the different kinds of clarinets,” Kissinger 
explains. 

At 34 years old, Kissinger has fearlessly 
planted his feet in the roles of clarinet 
aficionado and ambassador, combining 
an impressive performance career with 
the determination to lead the charge of his 
clarinet crusade. 

The Florida native’s music journey began in 
the fourth grade, where he passed up playing 
percussion for the clarinet at the request of 
his mother. “I’m very happy to be playing 
the clarinet these days because I don’t have 
to haul and drag all that equipment around,” 
he says.

Until around his sophomore year of high 
school, he struggled with the instrument. 
“I was really bad at it,” he explains. “I didn’t 
know my scales, and I was last chair every 
time we had chair placements.” 

By his high school graduation, however, 
Kissinger was fluent in three of the five 
woodwinds, including the saxophone and 
flute. 

Today, he is proficient in all of the woodwind 
instruments, having learned the bassoon 
and oboe in college. “It’s quite a challenge 
to maintain your chops on so many horns, 
so I’m always trying to improve myself,” 
he says.

While attending the University of Central 
Florida in the mid-1990s, Kissinger became 
a clarinetist in The Disneyland Resort All-
American College Band. In 1995, he created 
his own live music entertainment company, 
originally based in Orlando, called Lil’ Ricki 
and the Licorice Sticks. 

Under the Lil’ Ricki name, Kissinger estab-
lished and directed The Licorice Sticks Clari-
net Orchestra, Orlando Clarinet Orchestra, 
The Rhapsody Wind Quartet, The Marching 
Mimes, other smaller ensembles, and even 
other “custom ensembles,” he says. 

The inspiration behind all of these busi-
nesses and creative endeavors always comes 
back to his love of the clarinet. “I have a 

really big passion for the different sounds, 
tones, and uniqueness of the different kinds 
of clarinets within the clarinet family,” he 
explains.

The diversity of his primary group, The 
Licorice Sticks, stems directly from his own 
ability to improvise and play several genres 
of music, including swing and classical, all 
on with various woodwind instruments. 
Kissinger cites his musical influences as 
Benny Goodman, Anne Murray of Local 
145 (Vancouver, BC), Artie Shaw, and Pete 
Fountain of Local 174-496 (New Orleans, 
LA). 

In 1995, when he first established his en-
tertainment company, Kissinger joined 
the AFM and has enjoyed its consultative 
benefits for more than 15 years. 

“They gave me a lot of guidance as far as 
what I needed to do as a contractor and band 
leader,” he says. “Anytime I have questions 
about the legalities of things, issues that have 
come up, or politics in music, the AFM has 
at least been able to point me in the right 
direction and help me focus where I need 
to take the next steps.”

Today, Kissinger and his company are based 
out of Chicago, where he moved after spend-
ing five years traveling with several touring 
companies as a Broadway pit orchestra 
musician. While he hopes to make it in the 
Windy City as a professional woodwind 
doubler in pit orchestras, Kissinger is also 
looking to further popularize his enter-
tainment company and the Chicago group 
he founded, The Licorice Sticks Clarinet 
Orchestra of Chicago (www.chicagolico-
ricesticks.com). 

In August, Kissinger’s Licorice Sticks were 
invited to perform at the 2010 International 
Clarinet Festival, held in Austin, Texas. “We 
had one day to rehearse this group, then 
the next day we gave our performance. And 
it was absolutely spectacular,” he says. “We 
rocked the house, as much as you can at nine 
in the morning, on a Sunday, with a bunch of 
clarinetists and percussionists,” he adds.

The Licorice Sticks are “definitely not your 
typical approach to clarinet ensemble,” 
Kissinger says. “We put on five different 
themed shows per year, all of which incor-
porate theater, dance, vocalists, costumes, 
lighting, and soloists.” 

“We’re not just the classical, academic 
approach to a clarinet ensemble. We can 
take things above and beyond what you’d 
normally expect,” he says. “You just have 
to have the imagination, creativity, and the 
networking in order to make it happen.”
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Steve Turre
In forging his career in playing and composing jazz, Steve Turre, a member of Local 802 (New 

York City) has blended innovation and tradition and incorporated all the music of the world.
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